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Market analysis using a pre-existing database on 
climate games [1] and SteamDB as trend indicator for 
the overall games industry. Genre and content 
categorization of games in the climate game database. 
Best and worst practice analysis of climate games. 
Application of an existing framework for effective 
climate engagement through games [2] in a consistent 
game concept.

The climate and biodiversity crisis is a wicked challenge that requires an informed, engaged, and active population. 
Video games are a possible tool to support this. But only few try to tackle sustainability issues, and even fewer reach 
significant player numbers while doing so. Those that do rarely try to maximize their impact. 
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The number of annual 
climate game releases 
and their ratio to Steam 
game releases. Climate 
games growth has not 
kept up with Steam 
releases.

Motivation

The 15 attributes that 
can help maximize the 
impact of a climate 
game, as collected 
and grouped by [2]. 
The three engagement 
groups – cognitive, 
emotional, behavioral 
– are put into context 
of the journey from an 
uninformed and thus 
inactive person to 
informed, caring, and 
finally active. 

Only 25% of climate games 
with reach of more than 
10,000 people (31 total) 
feature climate as a core 
element. Over 50% are 
strategy or management 
games, nearly 30% are 
adventures. For ‘core’ games, 
the share of strategy and 
management is even higher.
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Methods

Results
The few successful games with climate at their core 
rarely use their platform to communicate actionable 
messages and often stick to the strategy/management 
genre. To fill this gap and reach a wider audience with 
actionable messages, Climate Survivors applies the 
presented framework to an action game concept.
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